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Abstract

This study explores the burgeoning bleisure tourism market in Indonesia, examining the
interplay between business and leisure travel. By analyzing consumer behavior, industry
trends, and government policies, the research identifies key factors driving bleisure growth
and potential areas for development. By analyzing consumer behavior, industry trends, and
government policies, the research identifies key factors driving bleisure growth and potential
areas for development.This research found that bleisure travel is increasingly popular in
Indonesia due to advancements in technology, flexible work arrangements, and a desire for
work-life balance. Indonesia's rich cultural heritage, diverse landscapes, and warm
hospitality offer unique and compelling bleisure experiences, attracting both domestic and
international travelers. The research focused on understanding the factors influencing
bleisure travel in Indonesia, including consumer preferences, industry trends, and
government policies. The purpose was to provide insights for policymakers, tourism industry
stakeholders, and businesses to leverage the bleisure opportunity and contribute to the
country's economic development. The research will be conducted using a qualitative analysis
approach, namely a case study, which emphasizes data collection and analysis with deductive
logic. Case study is a research method by closely investigating a program, event, process, or
group of individuals. The type of approach in research that examines case studies involves
one person, family, group, community, or institution that is carried out intensively, deeply, in
detail, and comprehensively. Government initiatives to promote tourism, including visa
relaxations and infrastructure improvements, have played a crucial role in fostering bleisure
development. The research concludes that Indonesia has a strong potential to capitalize on
the bleisure trend by strategically targeting bleisure travelers and providing tailored
experiences. Recommendations include developing targeted marketing campaigns, investing
in infrastructure, fostering collaboration between the public and private sectors, and
prioritizing sustainable tourism practices. By implementing these strategies, Indonesia can
enhance its tourism industry and contribute to economic growth. The findings suggest that
Indonesia has a strong potential to capitalize on the bleisure trend. By strategically targeting
bleisure travelers and providing tailored experiences, the country can enhance its tourism
industry and contribute to economic growth.
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A. INTRODUCTION

The Covid-19 pandemic has significantly impacted the tourism and hospitality
industry, particularly leisure travel. To attract and motivate travelers, hotels, tour operators
and other players in the industry must tailor services to meet their needs and prioritize the
health and well-being of travelers. Refers to a new trend in the tourism industry known as
“bleisure tourism”. This term combines the words “business” and “leisure”, indicating travel
that includes both work and leisure or vacation aspects (Marques, 2021). With the growing
trend of bleisure tourism, travel is no longer just about vacations, but also incorporates
business activities such as meetings, conferences or corporate events. Literature review
conducted there are several studies still discuss Bleisure Tourism as a new Tourism Trend
after Covid-19 (Jasrotia, 2021).

This new tourism trend is a combination of business trips and leisure where a person
or group of people conduct business activities while utilizing their free time for vacation.
According to (Richard, 2009) the supporting aspects of tourism activities are attraction,
accessibilities, travel industry, accomonadion, and ancillary services. Meanwhile, according
to (Kulikova, 2022) there are several derivatives, namely individual business trip activities
and business events.

Previous research analyzes business tourism in today's complex and changing
environment. Previous research explored the impact of the Covid-19 Pandemic on business
tourism, what problems exist in this industry, and the prospects for business tourism (Sean
Travis, 2020). Researchers analyzed the evolution of the business tourism concept,
investigated the structure of business tourism, and revealed modern trends and new forms of
business travel, such as bleasure tourism. A study in the Philippines also discussed the
benefits of human capital, authentic tourism products, and collaboration opportunities for
sustainable growth in post-Covid-19 MICE tourism, with the pandemic potentially
strengthening stakeholder collaboration (Disimulacion, 2021).With the growing trend of
bleisure tourism, travel is no longer just about vacations, but also incorporates business
activities such as meetings, conferences or corporate events.

This study provides an in-depth examination of the burgeoning trend of bleisure travel,
a phenomenon where business professionals extend their work trips to include leisure
activities, thereby merging their professional responsibilities with personal exploration. In
recent years, as globalization and advancements in technology have transformed the
landscape of work, an increasing number of business travelers are seeking to maximize their
travel experiences by taking advantage of the unique cultural and recreational offerings of
their destinations. Indonesia, with its rich tapestry of cultural heritage, stunning natural
landscapes, and vibrant urban centers, presents a compelling case study for bleisure
opportunities. The article explores the motivations driving this trend, such as the desire for
work-life balance, the need for relaxation and rejuvenation, and the appeal of immersive
local experiences. Furthermore, it highlights the potential economic benefits for Indonesia’s
tourism sector, as businesses and local governments can capitalize on this growing market
by developing tailored packages and services that cater specifically to the needs of bleisure
travelers. By analyzing the preferences and behaviors of this demographic, the journal aims
to provide valuable insights for stakeholders in the tourism and hospitality industries,
encouraging them to create an integrated approach that not only enhances the travel
experience for individuals but also contributes to the overall economic development of the
region. Ultimately, this exploration underscores the importance of recognizing and
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embracing the symbiotic relationship between business and leisure in today’s travel
landscape, particularly within the context of Indonesia's dynamic offerings.

B. RESEARCH METHOD

The research will be conducted using a qualitative analysis approach, namely a case
study, which emphasizes data collection and analysis with deductive logic. Case study is a
research method by closely investigating a program, event, process, or group of individuals.
The type of approach in research that examines case studies involves one person, family,
group, community, or institution that is carried out intensively, deeply, in detail, and
comprehensively. Qualitative research uses a thorough analysis of humans and specific
descriptions of phenomena to get the meaning contained behind the observed reality.
Cresswell (2007) explains that there are several characteristics of the qualitative research
approach, namely understanding the overall pattern that occurs, researchers are directly
involved as research instruments, starting with data and hypotheses, prioritizing words and
images compared to numerical data, and focusing on studying the meaning of objects on
research issues or problems.

To explore the opportunities for balancing business and pleasure in Indonesia's
bleisure travel landscape, a qualitative research approach can be employed, utilizing methods
such as in-depth interviews, focus groups, participant observation, content analysis, and case
studies. In-depth interviews with business travelers who have engaged in bleisure activities
can provide rich, personal insights into their motivations, experiences, and the types of
leisure activities they pursued during their trips. Complementing this, focus groups can
facilitate discussions among travelers, allowing them to share and reflect on their collective
experiences, preferences, and challenges related to bleisure travel. Participant observation
can further enhance understanding by enabling researchers to accompany travelers on their
journeys, observing firsthand how they navigate their work and leisure time in Indonesia.
Additionally, analyzing travel blogs, social media posts, and online reviews can yield
valuable qualitative data on traveler sentiments and preferences, revealing trends and
common themes in bleisure experiences. Finally, case studies of specific regions or
businesses that successfully cater to bleisure travelers can highlight best practices and
innovative approaches in the industry. Together, these qualitative methods will provide a
comprehensive understanding of the dynamics of bleisure travel in Indonesia, offering
insights that can inform tourism strategies and enhance the overall travel experience.

C. FINDINGS AND DISCUSSION

Bleisure tourism represents a shift in how people approach travel, emphasizing the
importance of personal time even during business commitments. As this trend continues to grow,
it offers exciting opportunities for both travelers and the hospitality industry.Research on bleisure
tourism in Indonesia highlights a growing trend where business travelers extend their trips for
leisure purposes, creating unique opportunities for the tourism sector. Studies indicate that
Indonesia's diverse attractions, from its beautiful beaches to rich cultural experiences, make it an
appealing destination for this demographic.

Bleisure tourism in Indonesia is vividly exemplified in destinations like Bali, Bandung, and
Jogjakarta, where business travelers seamlessly blend work commitments with leisure activities.
In Bali, renowned for its stunning landscapes and vibrant culture, business travelers often extend
their stays to indulge in wellness retreats that offer traditional Balinese massages, yoga sessions,
and holistic health treatments, particularly in serene areas like Ubud. After meetings, they
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frequently explore the island's rich heritage by visiting iconic temples such as Uluwatu and Tanah
Lot, engaging in cultural performances, or enjoying the pristine beaches of Kuta and Nusa Dua,
where they can unwind with activities like surfing or snorkeling. Moving to Bandung, known for its
cool climate and creative atmosphere, business visitors often take advantage of the city’s vibrant
shopping scene, exploring factory outlets and local markets for unique fashion and handicrafts. The
culinary offerings also attract attention, with travelers savoring local delicacies like Batagor and
Siomay at bustling food stalls and restaurants. Nature excursions are popular as well, with nearby
attractions such as Tangkuban Perahu volcano and tea plantations providing opportunities for
hiking and sightseeing, allowing business travelers to recharge amidst beautiful landscapes. In
Jogjakarta, a city steeped in culture and history, business travelers often find themselves captivated
by the Sultan's Palace (Kraton) and the majestic UNESCO World Heritage Sites of Borobudur and
Prambanan temples. Many engage in hands-on workshops to learn traditional crafts like Batik
making, which not only offers a creative outlet but also deepens their appreciation for local culture.
Additionally, the city’s unique culinary scene, highlighted by dishes such as Gudeg, invites travelers
to explore local eateries and vibrant markets, enriching their experience and providing a delightful
contrast to their professional obligations. Collectively, these activities illustrate how bleisure
tourism in Bali, Bandung, and Jogjakarta allows business travelers to create meaningful and
memorable experiences that enhance their overall travel satisfaction.

To effectively market bleisure tourism in Indonesia, a comprehensive strategy should focus
on highlighting the unique blend of business and leisure opportunities available in key destinations
like Bali, Bandung, and Jogjakarta. This strategy can begin with targeted digital marketing
campaigns that utilize social media platforms and professional networks such as LinkedIn to reach
business travelers. Content marketing can play a crucial role, featuring engaging articles, videos,
and testimonials that showcase the seamless integration of work and leisure, such as luxurious
accommodations with business facilities, wellness retreats, and local cultural experiences.
Partnerships with corporations and travel agencies can help create tailored packages that include
meeting spaces, team-building activities, and leisure excursions, emphasizing the potential for
productivity and relaxation. Additionally, leveraging influencers and travel bloggers who specialize
in business travel can enhance visibility and credibility, showcasing firsthand experiences that
resonate with prospective bleisure travelers. Sustainability should also be a key focus, as modern
travelers increasingly value eco-friendly practices; promoting local initiatives and responsible
tourism can attract environmentally conscious visitors. By positioning Indonesia as a premier
destination for bleisure tourism, the marketing strategy can effectively engage this growing
segment, encouraging business travelers to extend their stays and explore the rich cultural and
natural offerings of the archipelago.

The findings suggest that business travelers are increasingly seeking destinations that offer
both professional amenities and leisure activities. Indonesia, with its vibrant cities like Jakarta and
cultural hubs such as Yogyakarta, provides a perfect blend of business facilities and leisure
options.Moreover, the rise of digital nomadism and remote work has further fueled this trend,
allowing professionals to work from picturesque locations while enjoying the local culture. The
research indicates that Indonesian hotels and resorts are beginning to recognize this shift, offering
packages that cater specifically to bleisure travelers, including flexible check-in and check-out
times, business centers, and leisure activities.

Additionally, the accessibility of Indonesia through various international flights and the
growing infrastructure for business events, such as conferences and meetings, enhances its
attractiveness as a bleisure destination. The combination of affordability, rich experiences, and
modern amenities positions Indonesia as a competitive player in the global bleisure tourism
market.To fully leverage these opportunities, stakeholders must focus on marketing strategies that
highlight Indonesia's unique offerings, ensuring that both business and leisure aspects are
effectively communicated to potential travelers. This approach not only aims to attract more
visitors but also to foster sustainable tourism growth that benefits local communities and the
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economy. This study aims to identify and analyze the development potential of bleisure tourism in
Indonesia. The results show that bleisure tourists in Indonesia are generally working-age
professionals who seek a balance between work and leisure. They are attracted to destinations that
offer a combination of adequate business facilities and attractive tourist attractions. Several major
cities in Indonesia such as Bali, Jakarta, and Yogyakarta have great potential as bleisure
destinations. This is supported by adequate infrastructure, a variety of accommodation options,
and unique tourist attractions. There is a high demand for products and services that support the
bleisure lifestyle, such as integrated tour packages, remote working facilities in hotels, and exciting
recreational activities. Despite the huge potential, the development of bleisure tourism in Indonesia
still faces several challenges such as lack of promotion, limited infrastructure in some areas, and
competition from other destinations. However, these challenges also open up opportunities for
tourism industry players to innovate and create more attractive products.

Based on the research results, it can be concluded that bleisure tourism has enormous
potential to be developed in Indonesia. To maximize this potential, cooperation between the
government, tourism industry players, and the community is needed. Some recommendations that
can be made include infrastructure development, effective promotion, tourism product
development, and collaboration with local communities. Infrastructure development can improve
the quality of infrastructure such as airports, roads, and telecommunications in tourist
destinations. Conduct more intensive promotions to attract leisure tourists, both from within and
outside the country. Offer more diverse and attractive tour packages, as well as facilities that
support business and leisure activities. As well as involving local communities in tourism
development to preserve culture and the environment.

D. CONCLUSION

In conclusion, the exploration of bleisure opportunities in Indonesia reveals a promising
avenue for enhancing the travel experience of business professionals. By effectively integrating
leisure activities with business travel, stakeholders can foster a more balanced work-life dynamic
that not only boosts employee satisfaction but also stimulates local economies. As the trend
continues to grow , it is essential for businesses and tourism operators to adapt their offerings to
meet the evolving needs of bleisure travelers. This includes creating tailored packages that
highlight local attractions and experiences, as well as training staff to provide exceptional service
that caters to this unique segment. Ultimately, embracing the bleisure trend can lead to increased
productivity, improved employee well-being, and a vibrant tourism landscape in Indonesia.

Bleisure tourism in Indonesia presents a significant opportunity for growth, driven by
the country's rich cultural heritage, stunning natural landscapes, and vibrant urban
environments. As the trend of combining business travel with leisure activities continues to
rise, Indonesia stands out as an attractive destination for corporate travelers seeking to
maximize their time away from the office. The country's diverse offerings, from world-class
resorts in Bali to the bustling business districts of Jakarta, provide ample opportunities for
relaxation and exploration after work commitments. Furthermore, the increasing acceptance
of remote work and flexible travel arrangements has made it easier for business travelers to
extend their stays and enjoy leisure activities. To capitalize on this trend, stakeholders in
Indonesia's tourism sector must focus on creating tailored packages that cater to the needs of
bleisure travelers, including convenient transportation, accommodation options, and curated
experiences that blend work and leisure seamlessly. By promoting Indonesia as a premier
destination for bleisure tourism, the country can enhance its appeal to international business
travelers, ultimately contributing to economic growth and the revitalization of the tourism
industry in the post-pandemic landscape.
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To effectively promote bleisure tourism in Indonesia, a multifaceted strategy should be
employed that highlights the unique blend of business and leisure experiences available.
This can include targeted marketing campaigns showcasing Indonesia's diverse
attractions, from vibrant cities like Jakarta and Bali to serene natural landscapes.
Collaborating with local businesses to offer tailored packages that combine work and
leisure activities can enhance the appeal. Additionally, leveraging social media platforms
to share testimonials and success stories from travelers who have enjoyed bleisure
experiences can create a sense of community and encourage others to explore these
opportunities. Engaging with corporate partners to promote Indonesia as a prime
destination for business events and conferences, while also emphasizing the leisure
options available post-meeting, can further solidify its position in the bleisure tourism
market.
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